
Russell Simmons Uses MySpace
to Deliver Exclusive Message
from President Barack Obama

New York – Hip-Hop icon Russell Simmons delivered a direct
message from the President of the United States, Barack Obama,
today, January 28, 2011, via MySpace. Simmons, founder of
GlobalGrind.com  and  the  author  of  the  best-selling  book,
“Super Rich,” has been this week’s celebrity participant in
the MySpace Hijack. He extended his week long take-over as the
celebrity “Editor-In-Chief” of MySpace in order to facilitate
the message’s delivery and impact.

The Myspace Hijack is a progrom developed by Myspace where
celebrities take over the editorial content for the week,
populating the site with content that is interesting to them .
Recently, Myspace has partnered with Black Eyed Peas and Jack
Black.

Russell Simmons’ message from the President can be viewed at
http://www.myspace.com/everything/article/2011/01/27/an-exclus
ive-message-from-russell-simmons-and-president-barack-obama
and is captioned below:

“Over the past week, I have had the great pleasure of taking
over Myspace, which was suppose to end on Thursday, but I just
couldn’t  let  go.  I  have  shared  my  musical  influences,
exclusive excerpts from my new book, Super Rich, inspiring
content from GlobalGrind, the best in art and culture, and
even a little yoga. I couldn’t let go because I had one more
thing to share. Nothing makes me prouder than what I received
late last night from a hero of mine, the President Of The
United States, Barack Obama, and I am overjoyed to deliver his
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exclusive message to young people of this great nation. As we
move forward, let us move forward together as one.”

With great love, all things are possible.
-Russell Simmons

“I’ve always believed that here in America, every young person
should be able to set goals and reach them; to discover their
passions and follow them; and to earn their piece of the
American Dream. That’s why, during the last two years, my
Administration has worked hard to give people like you the
opportunities you need to reach your potential and win the
future. We passed the Affordable Care Act that allows young
people to stay on their parents health care plan until they’re
26 – allowing more time to find a job that carries insurance.
We reformed the student loan system to put billions of dollars
back into the pockets of students paying for college instead
of watching it pad the profits of big banks. We’ve invested in
clean energy and encouraged a generation of innovators working
to  start  the  companies  and  build  the  technologies  of  the
future. We’ve ended combat operations in Iraq and brought more
than 90,000 troops home from the battlefield, and also made
sure they get the care they have earned when they got back.
And, even though there’s still a tremendous amount of work to
be done, I promise that every decision I make in the years
ahead will be made with you in mind. Each of you represents
our hope for this country. Your generation will be the one
leading America into the future. And if we do our part, I know
you’ll make us proud.”

~President Barack Obama



Myspace Debuts New Brand !

Beverly Hills – Myspace has developed a new website to better
serve it’s users, including the hip hop generation. With more
than 15% African American members, Myspace has become a hub
for African American youth and culture. As a result, Rap/Hip-
Hop has been propelled to the top music genre on the website.
Myspace is creating a rich, highly-personalized experience for
people to discover content and connect with other fans who
share similar interests.

The new Myspace has taken what users wanted and upgraded the
website  providing  users  with  the  ability  to  discover  and
engage with Myspace’s broad array of programming, including
originals,  exclusives  and  content  from  around  the  Web;
express, collect, and display their creations and interests on
their profiles and through sharing tools and connect to other
fans with similar tastes.

“This marks the beginning of an exciting turning point for
Myspace.  Our  new  strategy  expands  on  Myspace’s  existing
strengths  –  a  deep  understanding  of  social,  a  wealth  of
entertainment  content  and  the  ability  to  surface  emerging
cultural trends in real-time through our users,” said Mike
Jones,  CEO  of  Myspace.  “Myspace  is  unique  in  that  it  is
powered by the passions of our users, who program the site by
expressinginterests,  sharing  tastes  and  knowledge  around
particular topics, and scouting out up-and-coming subcultures.
This is just the first step and and there will be many more
features, programs and improvements to come.”

Myspace, Inc. is a leading social entertainment destination
powered by the passions of fans. Aimed at a Gen Y audience,
Myspace  drives  social  interaction  by  providing  a  highly
personalized  experience  around  entertainment  and  connecting
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people to the music, celebrities, TV, movies, and games that
they  love.  These  entertainment  experiences  are  available
through multiple platforms, including online, mobile devices,
and offline events. Myspace is also the home of Myspace Music,
which  offers  an  ever-growing  catalog  of  freely  streamable
audio  and  video  content  to  users  and  provides  major,
independent, and unsigned artists alike with the tools to
reach new audiences. The company is headquartered in Beverly
Hills, CA and is a division of News Corporation.

Myspace will also focus on promoting curators – a subset of
its audience whose reputation and knowledge around particular
entertainment topics and emerging cultural trends make them
uniquely influential – by supporting them with the resources,
tools and platform to expand their reach within the Myspace
community.

Newly Designed Beta Site
Myspace has completely rebuilt its website, with a new visual
identity and product features that put content center stage.
From the color palette to the way the site is organized to the
improved navigation, everything has been redesigned to help
people easily find relevant content.

The redesigned Myspace welcome page showcases fresh content as
it bubbles up across the beta site in real-time. Additionally,
once  a  user  logs  in  to  Myspace,  the  page  will  instantly
populate with content based on the individual’s interests,
creating a unique, contextually relevant discovery experience.

Registered users can now also toggle between three different
views of the homepage, each specifically designed to display
their stream in the way that resonates most. These include:

Â· List view: Traditional view
Â· Grid view: A magazine-like format
Â· Play view: A video format that allows users to watch,
forward, and resize their updates to full screen



To complement the online experience, Myspace will soon release
a mobile version of the beta site, accessible on any mobile
browser. A new Myspace app for iPhone and Android devices will
follow later this year.

New Products
Myspace has released a suite of initial features that empower
people  to  discover,  collect,  and  display  entertainment
content, while also offering tailored recommendations. These
features include:

Â· Topics – Myspace features more than 20,000 entertainment-
focused, dynamic pages organized around topics. These pages
provide a centralized location to view aggregated information
about specific subject matter from a wide variety of news
sites  and  blogs  including  MTV,  Los  Angeles  Times,  Access
Hollywood, New York Times, Village Voice, and Just Jared.

Â·  Content  Hubs  –  These  comprehensive  entertainment
destinations are specifically dedicated to movies, television,
and celebrities. The pages combine programmed editorial with
trending articles that feature news, videos and photos from
various  content  partners.  Additionally,  each  individual
article within the hubs recommends related content and Topics.
Hubs focused on games, comedy, sports and fashion will be
revealed in the coming months.

Â· Personalized Stream – The new stream automatically learns
what to feature based on a user’s preferences and habits, so
they see more of what they love and less of what they don’t.

Â· Recommendations – This feature recommends relevant topics
and other fans based on algorithms that learn the type of
content a user views, listens to or watches and from whom or
where they discovered it.

Â·  ‘Right  now  on  Myspace’  –  This  feature  shows  trending
content in real-time on Myspace, helps fans find recently
added music and videos, and lets them listen or watch right



from  the  interactive  chart.  Myspace  uses  these  trends  to
inform recommendations that promote discovery and engagement.

Â· Discovery Tab – This always-accessible tab combines videos
that friends are watching with what’s trending in real-time on
Myspace. Scroll to the top of any page, and the new Discovery
Tab drops down as a horizontal film strip.

Â· My Stuff Tab -My Stuff is an easy way to see all that’s
personal  to  a  user  –  their  profile,  photos,  videos  and
uploaded  content,  structured  as  a  drop-down  menu  with
different  content  areas.

Â· Badges – This feature recognizes and rewards curators and
fans for their social activity around entertainment topics on
the beta site and promotes them with badges – graphic icons
that appear in a user’s stream.

New Brand Identity
Myspace  has  also  introduced  a  new  logo  that  captures  its
revamped brand identity and values. The bracket in the logo
represents  a  space  where  people  can  express  themselves,
enabling users to personalize the logo and make it their own –
just as they can throughout Myspace.

The newly-designed Myspace has begun rolling out in beta and
will  be  available  to  all  users  worldwide  by  the  end  of
November. New users will have immediate access to the beta
site.  For  more  information,  please  visit
www.myspace.com/newmyspace.

http://www.myspace.com/newmyspace

