
Chuck D Partners With MLB As
Music  Ambassador  &  Content
Generator  For  Yearlong  50th
Anniversary  Of  Hip-Hop
Celebration

Credit: Eitan Miskevich

Chuck D is working with MLB as a music ambassador and content
originator to celebrate the 50th anniversary of hip-hop. The
Public Enemy co-founder and frontman will be MLB’s special
correspondent at the Hip Hop 50 Live At Yankee Stadium concert
on Friday. He is collaborating with MLB throughout the year to

https://www.kickmag.net/2023/08/10/chuck-d-partners-with-mlb-as-music-ambassador-content-generator-for-yearlong-50th-anniversary-of-hip-hop-celebration/
https://www.kickmag.net/2023/08/10/chuck-d-partners-with-mlb-as-music-ambassador-content-generator-for-yearlong-50th-anniversary-of-hip-hop-celebration/
https://www.kickmag.net/2023/08/10/chuck-d-partners-with-mlb-as-music-ambassador-content-generator-for-yearlong-50th-anniversary-of-hip-hop-celebration/
https://www.kickmag.net/2023/08/10/chuck-d-partners-with-mlb-as-music-ambassador-content-generator-for-yearlong-50th-anniversary-of-hip-hop-celebration/
https://www.kickmag.net/2023/08/10/chuck-d-partners-with-mlb-as-music-ambassador-content-generator-for-yearlong-50th-anniversary-of-hip-hop-celebration/
https://www.kickmag.net/wp-content/uploads/2023/08/Chuck-D-.jpg


create content, stories and music. The programming includes
MLB’s  social,  MLB  Network  and  videos  centered  on  the
relationship between hip-hop and baseball. Chuck D expressed
his gratitude for the partnership in a press release. “As a
longtime baseball fanatic, I am beyond honored to be the first
Hip Hop artist to work with Major League Baseball in this
exciting new way – connecting sound and culture to the stories
of the game. Thank you to MLB for adding me to the lineup…and
the  pitch  is  on  the  way.”  MLB  launches  its  yearlong
partnership with Mass Appeal’s Hip Hop 50 this Friday, August
11 with Hip Hop 50 Live At Yankee Stadium. The location is an
acknowledgment of hip-hop’s beginnings in the Bronx. Chuck D’s
coverage of the event will be for all of MLB’s platforms
including @MLB, @MLBLife social handles, MLB.com, MLB.TV and
MLB Network. MLB will also have merchandise and giveaways
through 2024. Earlier this year Chuck D was the executive
producer and developer of Fight the Power: How Hip-Hop Changed
the World. The four-part series aired on PBS. 
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